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COURSE NO.: SS: 632N MASS MEDIA, DEMOCRACY AND NATION BUILDING 
 
M.Phil 1st Semester; Optional Course; Monsoon Semester: July- December; Credit: 4 
Course Teacher:  Maitrayee Chaudhuri 
Centre for the Study of Social Systems, School of Social Sciences, Jawaharlal Nehru 
University 
 
This course seeks to look at the relationship of mass media to democracy and nation building. A 
concerted effort will be made to look at this relationship from different perspectives, in different 
contexts and from a broad historical perspective. Normative questions regarding the role of 
media for democracy in liberal theory would therefore be necessary but would not be treated as 
uncontested assumptions. The focus of this course would be on contexts. Readings suggested 
therefore would offer possibilities of discussions on conceptual issues such as the categories of 
‘nation’, ‘nationalism’, democracy and their changing dynamics in the context of assertions of 
marginalized sections on the one hand and the making and remaking of capitalism and classes 
within globalization. The transformations of media itself: print, electronic, new media and their 
consequences for both nationalism and democracy form an integral part of this course. It is in 
this context that sub sections have been drawn to facilitate classroom participation.  
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